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Search Engine Sites
Social Media Sites
Print Newspapers
Online Newspaper Sites
Online TV News Sites
Radio

Print Magazines

Online Magazine Sites

Online Radio Sites

Survei sumber berita utama yang disukai masyarakat © 2015 Nielsen




n

TV IS STILL THE MOST ACCESSED MEDIA

An increasing trend is shown by Internet and Cinema.
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All people aged 10+, 11 cities, Q1 2017, Penetration in %

!;‘

i

]
3y
i

; (*)Watch TV, read newspaper, magazine/tabloid & listen radio yesterday, go to cinema and use
".{;. internet past 1 year, Outdoor in the past 1 month
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INTERNET HAS THE MOST SIGNIFICANT GROWTH
IN THE LAST 5 YEARS

Internet use has also been growing among every generation
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GENZ & GENX -
MILLENNIALS ‘ PRINT ' SILENT GEN
(10-34 years) (35+ years)

Source: Nielsen Consumer & Media View Q4 2011 & 2016, in %



PARAMETER
BELANJA IKLAN DIGITAL TELAH MENGALAHKANTV

Pada tahun ini belanja iklan digital di Menurut penelitian Magna Global,

seluruh dunia akhirnya mengalahkan tren kenaikan belanja iklan digital akan

belanja iklan di televisi. Belanja iklan digital cenderung meningkat hingga akan

mencapai Rp 2.000,8 triliun di seluruh meninggalkan belanja iklan televisi.

dunia tahun ini. Sementara itu, belanja Prediksinya, belanja iklan digital akan

iklan TV mencapai Rp 2.000,4 triliun. melesat hampir dua kali lipat pada 2022

Padahal, pada 1999-2015, belanja iklan dengan mencapai Rp 4.000,6 triliun.

TV masih mendominasi dan mencapai nilai Adapun belanja iklan TV hanya naik sedikit

sama pada tahun lalu. dari tahun ini. @ STATISTA
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WHO READS NEWSPAPER
NOWADAYS?
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THE READERS ARE THE PRODUCTIVE AGE PEOPLE

However, digital version is capable of reaching the Generation Z

GENZ MILLENNIALS GENX BABY BOOMERS  SILENT GEN

(10-19 year) (20-34 year) (35-49 year) (50-64 year) (65+ year)
PRINT VERSION 11% 40% 30% 15% 4%
DIGITAL VERSION 20% 54% 21% 4% 1%

\-

Source: Nielsen Consumer & Media View Jul-Nov 2016
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SEJARAH ILMU KOMUNIKASI




SEJARAH ILMU KOMUNIKASI




COMMUNICATIONS?




MODERN COMMUNICATION




COMMUNICATIONS CONCEPT

® LINEAR (S-M-C-R)
® SIRKULAR (S-M-C-R-F)
® TRANSAKSIONAL (S-M-C-R-F-S)




PUBLIC SPEAKING




Profil Responden Nielsen
UPPER1 [j

Sex

B MALE

1 FEMALE

Age

I 05-14
M 15-19
1120-24
M 25-29
M 30-39
W 40-49
Ll 5o+

Source: Nielsen Indonesia Television Audience Measurement
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DATA BPS

Update Terakhir : 31 Oct 2017 (= Cetak Unduh Tabel ( MB)
Indikator Pendidikan, 1994-2017

PARTISIPAS|I PENDIDIKAN FORMAL

Angka Parfisipasi Sekaolah (APS) 7-12 th 87,60 97,83 97,95 97,87 97,53 97,94 58,34 98,83 98,59 58,98 998,08
Angka Partisipasi Sekolah (APS) 13-15 th B426 B441 B543 8811 @779  BOG1 8062 9432 8450 94,79 9498
Angka Partisipasi Sekolah (APS) 16-18 th 5461 5470 5505 5583 5768 61,30 6364 7013 70,32 70,68 71,20
Angka Partisipasi Sekolah (APS) 19-24 th 12,20 1243 1266 1367 1447 1594 20,04 2274 2279 23 80 24 67

110,35 109,41 110,35 111,63 10242 104,23 10763 10878 109,94 109,20 108,43
Angka Partisipasi Kasar (APK) SD/MI

8203 #8138 B1,09 B0O35 8937  BO.29 8568 6843 0063 89,98 90,00
Angka Parlisipasi Kasar (APK) SMP/MTs

56,71 5742 6237 6253 6410 6845 6627 7395 77,30 80,44 82,25
Angka Partisipasi Kasar (APK) SM/MA

13,31 1442 1459 1635 1806 1885 2306 2576 20,89 23,44 25,00
Angka Partisipasi Kasar (APK) PT

53,75 9398 9437 9472 9098 9247 9552 9637 96,20 96,71 97,14
A P e LA ) 0 B A 66,64 6698 6740 67,62 6822 7082 7373 7743 7745 77,89 78,30
ey L PR LT L) L A 4456 4475 4508 4548 4793 5177 5412 5924 50,46 59,85 80,19
Angka Partisipasi Murni (APM]) SM/MMA 964 1007 1080 11,01 1256 1348 1808 2018  17.34 17,81 18,62
Angka Partisipasi Murni (APM) PT
PARTISIPAS] PENDIDIKAN FORMAL DAN NONFORMAL ™ 97,64 97,88 97.95 38,02 97,62 96,02 58,42 98,92 899,09 89,09 89,14
Angka Partisipasi Sekolah (APS) 7-12 th B465  B488  B547 8624 B798  BOTE 9081 9444 ga72 04 B8 95,08
Angka Partisipasi Sekolah (APS) 13-15 th 5548 5550 5516 5601 5795 6143 6384 7031 7041 70,83 71.42
Angka Partisipasi Sekolah (APS) 16-18 th 1308 1328 12¥2 1377 1482 1605 2014 2282 ppgs 23,83 24,77

Angka Parlisipasi Sekolah (APS) 19-24 th
112,19 111,12 11042 111,68 10257 10433 107,71 108,88 110,5 108,31 108,50



Social Economic Category

They Mostly Have (Modus)

Electricity : S

Upper | >= 6,000 >= 2,200 Braggﬁg: fﬂ‘ﬁge LPG 12 kg
Upper Il 2,500 - 4,000 1,300 Refill gallon water LPG 12 kg
Middle | 1,750 -2,500 900 Refill gallon water LPG 3 kg
Middle II 1,250-1,750 450-900 Tap water LPG 3 kg
Lower | 900-1,250 450 Ground water LPG 3 kg
Lower li <=900 Others Ground water Others

Source: Nielsen Indonesia Television Audience Measurement
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